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Editorial
The Future of the New York Berry Industry

™ The future of the New York berry industry is very bright. In fact, berries should
be considered the fruit for the new millennium! They are nutritious and have
special nutriceutical value. Berries are not only beautiful to behold but versatile
and easy to use. People of all ages enjoy berries. They are truly mouth poppers.

God definitely put blueberries on earth for the new millennium. They are cer-
tainly environmentally friendly to grow, process, and use. They are the ultimate con-
venience fruit. They wait on the bush until it is convenient for them to be used. In the
process of waiting to be used, people walking by pop them in their mouth. This same
disappearing act occurs when frozen blueberries are left on the counter on their way
into muffins or pancakes. They have their unique growing requirements and cannot
be grown in all soils in the state, but they can be a profitable crop where grown well.
(An article by Dr. Marvin Pritts on page 14 details the unique mineral nutrition re-
quirement of blueberries.)

It is no wonder then that the demand for berries continues to increase. Berry
growers have a number of things going for them. Most of the crop in New York State
is sold via direct market through u-pick or farm markets to affluent consumers. Since
berry crops are grown in most counties of the state they are truly locally grown. Con-
sumers can see and talk to the farmer, and have a farm experience in getting their
berries. The value-added benefits of berries in jams, jellies, and wines have great po-
tential.

Our industry continues to have challenges. Perhaps the most important include a
short harvest season combined with the short shelf life of picked strawberries and
raspberries; vexing disease problems such as black root rot of strawberries; and con-
tinuing severe wildlife damage caused by deer, turkeys, and song birds. The greatest
societal change affecting our industry is that fewer people are opting for u-pick berries
and prefer that berries be picked for them. Therefore, the most important manage-
ment skill of tomorrow’s New York berry grower must include the talent to recruit
and manage labor to harvest our quality crop of great tasting berries, the fruit for the
new millennium!

Frank Wiles
Board Member, NYS Horticultural Society
Former President, NYS Berry Growers
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